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Insights Partner Report

participants in our Global Asset Management Study

nmg

Introduction, an independent global perspective

Celebrating 10 Years: We completed our 10F" annual cycle of the Global Asset Management Study in 2024, providing actionable

[@] insights based on client needs, behavioural drivers, and com petitive dynamics in the asset management industry
Undart = h Independent Research: The study includes structured interviews with institutional asset owners, asset consultants, wholesale fund
nriying Kasaam buyers, and financial advisers globally
Participant Insights: This report reflects insights from 260 French and 3,800 global participants interviewed during 2024
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Amundi Asset Management remains the leading asset management brand in France _

across both institutional and retail audiences

BNP Paribas Asset Management
improved to 5™ (from 14%), driven
by increased recognition for
emerging market equity, emerging
market fixed Income and real estate
(1) capabilities, along with greater
perceptions of being consistent,
trusted and for ESG/sustainability.

Natixis rose into 3™ (from 19%) with
uplifts tied to their global equity and
real estate capabilities, along with
improved perceptions of being
trusted, transparent, good value, a
thought leader and providing a
global perspective.

Top-10 asset managers brand ranking (France, 2024)
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Institutional brand rank
(out of 115 asset managers)

= 1 AmundiAsset Management
= 2 BlackRock

= 3 1P Morgan AM

T 4  Carmignac

T 5  BNP Paribas AM

1 [ AXA Investment Managers
& 7  Comgest

T 8  Edmond de Rothschild

T 9 Natixis

T 10  Pictet Asset Management

10

=]
=)
o 0O
[ g ]
Retail brand rank
(out of 308 asset managers)

Amundi Asset Management
Carmignac

BlackRock

J.P. Morgan AM

Pictet Asset Management
Compgest

Fidelity

DNCA

Edmond de Rothschild

Lazard Asset Management

Amundi Asset Management maintains
its position as the leading asset
manager brand in France, ranking top-
2 in liquid alternatives, being
innowvative and exhibiting industry
leadership across both institutional
and retail audiences,

- BlackRock lifted to 6™ (from 127},
with strong recognition for global
equity, emerging market fixed income
and liquid alternatives capabilities,
along with perceptions of being a
thought leader, providing a global
perspective and exhibiting industry
leadership (1%).

Brand ranking is deter mined based on top-of-mind nominations for the asset manages aor oss overal brand awrreness, mset class offerings, and capabilties, aversged over 2023 and 2024
Overall retai rank iscalculated by giving equal weighting to rank in wholesale fund buyer and financial adviser
Arrows indicate the manager’s change in ranking (2023 vs. 2024). *=" indicatesno change in itsrank

Global investors signal demand for fixed income & global equities. Private markets

demand has also surged with institutional & wealth management asset owners

Reported asset mix and asset allocation intentions (Global, 2024)
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Risk management and asset allocation are key concerns for institutional and wholesa
fund buyer audiences. Regulation and growth are top of mind with advisers
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@ Institutional
Change
ank vs.
1 Risk management T
2 Asset allocation T
3  Capital preservation +

‘ ‘ The need to reduce risk using fixed income.
Keeping portfolio diversification with lower
risks.

Asset Consultant, France

Find global management solutions combining

osset allocation strotegy and security selection.

Insurer, France

Top challenges are colored into the follow ing ies: Risk

Top3g
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3 Asset allocation T

Integrating ESG and compliance in the risk
manogement process.
Wholesale Fund Buyer, France

Find global management solutions combining

asset allocation strategy and security selection.

Wholesale Fund Buyer, France

e () Other: @

Arrows indicate the challenge’schange in ranking (2023 vs 2024), "=~ indicates no change in Rsrank

The length of the bar represent the number of nominations for each specific challenge

g p 1 in next 12 months (France, 2024)
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2 Growth T

3 Client acquisition 4

of the regulatory aspects and
changes in the economic enviranment.
Financial Adviser, France

Generating growth in our own net revenue, not
thot of our suppliers and portners.
Financial Adviser, France

Primary topics of interest amongst France decision makers include new products,
ESG integration, Al, risk management and interest rates

Top 3 thought leadership topics of interest in the next 12 months (France, 2024)
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1 New products +
2 ESG integration =

2 Artificial intelligence T

‘ ‘ Developing structural growth themes that can
partially overcome the macro-economic cycle
to creote value.

Insurer, France

Pieces on being oble to integrate more
financiol ESG indicators in troding strategy.
Asset Consultant, France

&) Wholesale fund buyer

1 ESG integration T
2 Artificial intelligence +
3 Risk management T

Integrating ESG into property asset ownership.
Wholesale Fund Buyer, France

Training on artificial intelligence. Earnings
analysis with GenAl.
Wholesale Fund Buyer, France

Arrows indicate thetopic's change in ranking (2023 va 2024). *=" nacates no change in its rank
The length of the bar reprasent the number of nominations for each Specific topic
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1 Artificial intelligence T
2 ESG integration =

3 Interest rates 4

Artificial intelligence and the direction of its
development in the near future.
Financial Adviser, France

ESG eriterio and international geopolitical
movements.
Financial Adviser, France

Cong



Client reporting, product documentation and market commentary are valued by
institutional and wholesale fund buyer audiences in France
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Impertant marketing factors & managers whe outperform = France Institutional & Whelesale fund buyer (2024)

Chent reporting 194 4

Natixis - They have strong investment research Comgest - They provide timely and occurate
and good analysis. dota.
Pension Fund, France Whole sale Fund Buyer, France

Edmond de
Natixis Rothechild Comgest

E 09, Product documentation

. M .
e o Pictet Asset Management - Pieces on fund

Amundi Asset AXA Investment Pictet Asset investment research and robust analytical
Management Managers Management capabilities. M]ol::tm:;nd .
Asset Consultant, France ¢ S
|:}< Market commentary
Natixis - Their global perspective report on J.P. Morgan AM - Their macroeconomic web
BlackRock Natixis J.P. Morgan AM macroeconomic trends. conference focuses on China.

State Pension, France Whole sale Fund Buyer, France

Srared importance ks based on the proportion of respondents citing the support, content and marketing initiative & important inimproving their under sanding and perception of axtarnal aset managers
Staed importance rank ings for marketing factors are or dered from equal welghting benween those nominaied by insttutional and those nominaied by wholesale fund buyers

The top stated value-added marketing factors acress instiutiona and wholesale fund buyer audiences are 1. Client reponting 2, Product documentation and 3. Market commentary

Managerswho outperform arethose ranked in the top-5 for the factor and are & or abov e their over all brand rank with either institutional or wholesale fund buyer audiences: ()

Active ownership, custom solutions and alignment to risk appetite are important
derived investment selection drivers

Important derived investment factors (exel. performance, price) & managers who outperform — France Institutional & Wholesale fund buyer (2024)

% Active ownership ‘ ‘ “

AXA Investment .

AXA Investment Managers - An active and

Cormignac - Their brand signature is ‘investing

e Carmig DNCA responsible osset manogement company. in your interest”,
Insurer, France Whole sale Fund Buyer, France
ﬁ Custom solutions
Allianz Global investors (AG1) - Customised
Allianz Global Lazard Asset (acy Comgest - Developed the ability to o
Investors (AGI) = Management e Wholesafe Fund Buyer, France
Bank, France ’
Alignment to risk appetite
Candriam Investors Group (NY Life) - Risk A oi Asset M ment - Good risk control
Erilizn = Fidelity G r:‘f nd analysis r‘::mtﬁ?i rket: nd long-t “I eciatiol
(NY Life) Management expertise and analysis of pri markets. and long-term capital appn .
Insurer, France Whaolesale Fund Buyer, France
tac on mance|long-term and sh performance) and pricing, which aretable stakes
Der ved importance is based on the proportion of ating amanager as b taes and, & the same time, a5 top-3 Mo important external man ager based on ALM
Der wed importan: s for factors from equal ing between those nominaed by instrutional and those nominaed by wholeske fund buyers
The top derived valus-sdded insights 570 ingi and fund buyer are 1. Acti ip 2. Custom solutions and 3. Alignment to sk appette

Managers who cutperform & ethose ranked in the top-5 in Best-in-Class for the factor and this rank is &t of Bbovether oversll brand rank with either institutional of wholessie fund buyer sudiences ()




Publications are relied on (more than asset managers) for objective views.
Bloomberg, Morningstar and the Financial Times are the top 3 publications in EMEA

Sources for objective views Most nominated publications for objective views (EMEA, All dient types, 2024)

(EMEA, All dient types, 2024)

Leading EMEA publications Market specific leading publications
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Publication 72% Ouantalys

""""
rinmee (@ MAORNINGSTAR

FINANCIAL TIMES

Allclient type resu fts are derived by giving equal weghts to institutional and retail (wholesale fund buyer and financial adviser)
EMEA includes Benelux, France, Germany, Rtaly, Spain, Switzerfand, UK

HANDELSZEITUNG

LinkedIn and WhatsApp are the most widely used social media platforms by

advisers in EMEA; however, each platform is used for different purposes

2~ nmg

Social media ch | | & professional usage vs professional usage (EMEA, Financial adviser, 2024)
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84% [out of 864 retail advisers] use social media either for professional or personal reasons

Linkedin s used iregularly for
reading industry insights, Linkedin
& ]

c ing with ¢
] peers and following specific
E commentators.
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£ specifically videos on
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2 specific commentators and
H hearing industry insights.
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] Facebook
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- % Overall use [out of those who use social media) -

EMEA includes Benelux, France, Germany, Raly, Spain, Switzerland, UK
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By Karan Sabharwal

By Hamish Worsley
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