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Managers



What inflection point ? Now over $10bn p.a. active management revenue …
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Retail: growth interrupted

3Source: NMG Consulting, Morningstar, ASX

Managed funds quarterly net flow and significant events (1994 – 2020)

Super 
guarantee Platforms Asian 

currency crisis
Dot Com 
bubble

ETFs
take-off

Low cost
brokerage

$1m cont.
cap

Royal
Comm.FOFABlack

Monday
Managed
accounts COVID-19Global 

financial crisis

Pre GFC Post GFC



Super: underlying decline in inflows

4Source: NMG Consulting Super Funds Review 2020
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Net Flows* / AUM in the Superannuation Market Drivers of Asset Management Revenue

Investment returns
Contributions

Positive Drivers

Negative Drivers

Pension payments
Industry fund consolidation
Internalisation
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How to prosper in a more competitive market ?

1. Compete Harder in Core Markets

2. Target Fast Growing Segments

3. Innovate for Future Growth
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1. Competing more effectively in slower growing markets
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2. Pockets of Growth

ETFs FUM Managed Accounts FUMESG FUM

Source: NMG Consulting, Morningstar, ASX. Dec 2020.
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3. Innovate to meet future client needs



Key Decisions

• ESG strategy – how deep

• Pockets of growth – which ones

• Technology – data-driven distribution



Thank you 

For more information,
visit www.nmg-consulting.com

LONDON   ·    SINGAPORE   ·    SYDNEY   ·    TORONTO   ·    CAPE TOWN   ·    NEW YORK

https://www.nmg-consulting.com/
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