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NMG Consulting Coverage of the Global Asset Management study

» NMG Consulting is a specialist multi-national consulting firm focused on
investments and insurance

» Founded in Singapore in 1992, NMG Consulting now has 150+
employees operating from primary hubs in Sydney, Toronto, New York,
London and Singapore as well as satellite offices
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The Global Asset Management Study

» The Global Asset Management study was implemented by NMG
Consulting in 2015 and runs on an annual cycle

» Every year, we conduct face-to-face or telephone interviews with more
than 1,000 institutional investors and intermediary gatekeepers around
the world

» In addition, over 2,000 retail advisors across the globe participate in the
Study annually




Introduction, an independent global perspective
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Study Overview Summary insights

IFM Investors rose as the leading manager on
Z\EI Manager NMG'’s institutional brand ranking. Domestic and
— performance international managers are equally represented in

U@ AT AU A T i the top 10 brands in both institutional and retail

e o asset managers and investment buyers of client
1A Purpose Inflation and ESG are key areas of interest for
Q Thought institutional and retail audiences. Perspectives on
RS leadership investment opportunities in new sectors (e.g., clean

energy, DeFi) are of interest with advisers

needs, behavioural drivers and competitive
strengths and weaknesses

An annual independent study built on structured
All investors intend to lift domestic investments,

£ interviews with investment decision makers Asset . L .
(X Approach e j\/ Allocation relative to global. Institutional investors were also
% within institutional asset owners, asset positive to greater investment in liquid alternatives

consultants, retail gatekeepers and retail advisers

Super-fund consolidation and YFYS were the

] g_«]« Key leading challenges for institutional. Gatekeepers are
This report shares findings with the 302 Australia 1°9X| challenges increasingly concerned with market volatility,
D This report | [ Ty e e LAt advisers face challenges on compliance and costs
period September to December 2022 Long-term performance and pricing increased in
@% Investment importance for institutional investors. Investment
factors process consistency rose in importance for retail

gatekeepers and advisers

Notes: 1. For more insights or further information, please contact Will Fraser at Will.Fraser@ NMG-Group.com
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IFM Investors improved to claim top spot amongst institutional investors; Magellan
retains their lead with retail gatekeepers and advisers
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Top-10 Asset Managers Brand Ranking (Australia)

m Co5%%

Institutional Brand Rank Retail Brand Rank
(out of 232 asset managers) (out of 373 asset managers)
IFM Investors rose as the leading 1 Il 1 Magellan
institutional brand (from 4th), standing
apart in for infrastructure, and 2 PIMCO 2 PIMCO
improved across select capabilities
(consistency, trus’Fed, thought Ieadgr, e Macquarie 3 Macquarie
industry leadership)
Vanguard climbed into the top 5 brand
4 Schroders 4 Vanguard rankings (from 7th) with recognition for
capabilities (transparent, industry
5 BlackRock 4 Fidelity Investments leadership, good value, ease of doing
business, client focused)
6 Pendal Group 6 BlackRock
7 Baillie Gifford 7 Schroders

Domestic managers ranked well in
Australia, with five managers placed 8 Wellington Management 8 Perpetual (Australia)
in the top-10 across both
institutional investors and retail

9 AMP Capital 9 Pendal Group
gatekeepers
10 First Sentier Investors 10 Bennelong
Notes: 1. Brand ranking is determined based on top of mind nominations for the asset manages across overall brand awareness, asset class offerings, and capabilities, averaged over 2021 and 2022. 4

2. Overall retail rank is calculated by giving equal weighting to rank in retail gatekeeper and retail adviser.



Reliability and consistency is a valued characteristic for all investors in Australia;
Retail investors also valued good performance
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Institutional
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Good performance
Partnership

Good prc;cesg;eeas',11 Reliable Good value
Leadershis T rystedGlobal

EAC‘!:-I'JEYCO n s I.Ste nt
Innovative e foeus

Aligned with strategy

Institutional investors in Australia
increasingly prioritise
trustworthiness, consistency, and
reliability

Notes: 1. Change from prior year: [l Increase Decrease [l Stay the same

Lead active manager brand profile (Australia)
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Retail gatekeeper
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Large scale Reputable
Insights Go0d manager Trusted

TransparentStrong (Gifg‘i)\éalhéequity

Well known .
Stable Egntgty R e l.l d b I.e Innovative
ESG CO nsi Ste nt%ll'gt?l?l}ecord
Good performance
Product breadth Client focus

Retail gatekeepers value consistency
and reliability from lead mangers,
along with good performance

2. The Active Leader is defined as the most important asset manager for active for a given respondent
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Retail adviser
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Consistent performance

Good management H .
Good processesTeam Innovatlve Risk averse

client focus Research CONSISte ntEL)éev??ieegsced

ramparent @00d performance

saGlobalReliableTh stagwn

LeaggLSLEiPLong termGood quality

«.Good MaNAgerestablished

Easytouse Reputable Large scale

Good value C .
omprehensive

Retail advisers prefer strong
managers who demonstrate
reliability, with good performance
and global experience




Inflation and ESG remain key topics of interest for thought leadership with
institutional investors and retail audiences

Thought leadership topics of interest in the next 12 months (Australia) Top 5 topics

2022 Rank Change
in rank
Market commentary 1 Inflation =
Fixed income
Geopolitics ESG_ eValuations 2 Interest rates =
FET wtutona Inflation ;
——
nte rest rates Regulation 3 ESG integration T Given the current market
cood erformaEniGRmEegratIO{‘MAssetau"catm“ s " environment, inflation and interest
P EconSm:{smrﬁnn acro economics g (0N rates were the top two thought
leadership topics of interest for both
Rick . institutional investors and retail
ISK. managemen
SustalnabllltyGreer?wasmng 1 Interest rates 2~ gatekeepers
Economic downturn Cood verf
ESGInflationss e 2 it .
Forward thinking
@) Retail gatekeeper I nte rESt rat 3 ESG ¢
Strategy
Asse_t a l:locatl On 3 Asset allocation =
Retirement Fixed jncome Valuations
Geopolitics Market commentary 5 Fixed income T
Market insight
Retail advisers expressed increased
Macro economics 1 ESG = interest in exploring new investment
Market downturn_ opportunities as economic conditions
PN Macrr;;tgrcﬂg:-etnﬁsset allocation 1 Inflation 0 persist
O H Market commentary
8 8 Retail adviser RetlrementESGleed income 3 Asset allocation ™
—
Technoln Forward thinking
& I nfla |°n Good performance 3 Interest rates ™
Interest rates Geopolitics
Investment Opportunltles 3 Investment opportunities ™

Transparency



All audiences were positive to higher domestic allocations. Institutional investors
were also positive to greater investment in liquid alternatives

Reported asset mix and asset allocation intentions (Australia)
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Institutional Retail gatekeeper Retail adviser
2022 Asset allocation ~ // ?ILLZC:;Z):
4
Domestic Equity 22% 26% 28%
Global Equity 27% @ 24% 21%
Emerging Market Equity 2% 1% 4%
Domestic Fl 8% 9% 12%
International FI 5% @ 7% 7% @
Emerging Market FI 1% 1%
MA - Balanced 2% 10%
MA - Target Date Funds 1%
Liquid Alternatives 4% 9% 2%
Infrastructure 9% 3% 1%
Private Equity 5% 4% 1%
Real Estate 9% @ 4% 1%
Private Debt 3% @ 3% @
Note: 1. Allocation intention shows the asset classes with the highest proportion of respondents who intend to increase/decrease allocations to in the next 12 months (allowing for an 7

allocation of >1%): ¢ Increase @ Decrease



Consolidation and YFYS performance tests are key challenges in institutional.
Volatility was a concern with gatekeepers, and compliance with advisers
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Top 5 greatest challenges expected in next 12 months (Australia)

Change
in rank
1 Merger T
> B v ¢ Your Future, Your Super. Fund consolidation and
competition, and retirement outcomes.
ituti 3 Inflati ™ . ,

” “| “ Institutional S Pension Fund, Australia

——
3 Retirement T
5 Performance N2
1 Volatility ™

€€ How to manage portfolio through 12-18 months,
1 Growth T .
| ! how to access quality managers.
Retail gatekeeper . .
8 P g [CHIETIEIES v Retail Gatekeeper, Australia
3 Asset allocation ™
5 Regulation N
1 Compliance =
o ¢ Managing the ever-changing compliance regime

/D\ 2 Cost management N ) o ) )

O O  Retail adviser and particularly servicing lower fee-paying clients

O 3 Client acquisition T in a compliant and profitable manner.
4 Volatility 0 Retail Adviser, Australia
5 Regulation NJ



Long-term performance and pricing rose in importance for institutional investors;
Investment process consistency increased as a factor for retail audiences

22 Nm

Top 5 most important investment factors (Australia)

| [ %

Institutional Retail gatekeeper Retail adviser

Change in
rank vs 2019

Long-term performance Investment process consistency Long-term performance
Investment process consistency v Long-term performance \ 4 Investment process consistency
Pricing Pricing Risk management process
Depth of research Investment philosophy Alignment to risk appetite v
Portfolio managers v Risk management process Pricing v
Note: 1. The top 5 investment factors are based on the proportion of respondents who stated this was important in 2022 9

2. Arrows to the right of the bar graph show the change in their rank from 2019. Note Active ownership is a new factor added in 2022: Increase ¥ Decrease Stay the same



One third of professional investors had attended a conference in person. ‘“Topics of
interest” and ‘networking’ opportunities are leading drivers to attend in-person

Proportion of investors who
attended a conference in-
person in the last 6 months

Top 2 reasons for
attending in-person

——

Institutional

Yes

30%

To network with colleagues and peers

The topics were of interest

Attending conferences in-person (Australia)

i

Retail gatekeeper

34%

To network with colleagues and peers

The topics were of interest
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Retail adviser

42%

The topics were of interest

To network with colleagues and peers

10



83% of retail advisers used social media on a consistent basis, most commonly
Facebook, LinkedIn and YouTube

Social media platforms — Retail adviser (Australia)

Social media platforms regularly used
(% of respondents who use social media)

Reddit

Snapchat
1% 2%
of Retail advisers leverage social media
platforms regularly (weekly basis) for YouTube WeChat
personal or professional use Linkedin 43% 2%
56%
WhatsApp
39%
3 Platforms are used by retail advisers on e Facebook
average 33% 67%
Twitter
Pinterest 16%
1%
Over the next 12 months, most advisers do not TikTok
expect changes to their social media usage 3%

11



Thank you

For more information about NMG, visit www.nmg-consulting.com

For more insights or further information on our Global Asset Management Study, please contact Will Fraser at Will.Fraser@NMG-Group.com

LONDON - SINGAPORE - SYDNEY - TORONTO - CAPETOWN - NEW YORK


http://www.nmg-consulting.com/
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