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NMG Consulting Coverage of the Global Asset Management study

» NMG Consulting is a specialist multi-national consulting firm focused on
investments and insurance

» Founded in Singapore in 1992, NMG Consulting now has 150+
employees operating from primary hubs in Sydney, Toronto, New York,
London and Singapore as well as satellite offices
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The Global Asset Management Study

» The Global Asset Management study was implemented by NMG
Consulting in 2015 and runs on an annual cycle

» Every year, we conduct face-to-face or telephone interviews with more
than 1,000 institutional investors and intermediary gatekeepers around
the world

» In addition, over 2,000 retail advisors across the globe participate in the
Study annually




Introduction, an independent global perspective
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Study Overview Summary insights

RBC and Fidelity maintained their top ranking on
NMG’'s institutional and retail brand rankings,

Z\I:I Manager
—
— respectively in Canada

f
The purpose of the study is to objectively inform performance

asset managers and investment buyers of client

l;l_.‘l-_rp_:] Purpose

needs, behavioural drivers and competitive Inflation continues to be of interest across

Thought segments. Asset allocation with institutional
strengths and weaknesses . . . . .
R leadership audience, alternatives with retail gatekeepers and
retirement with advisers became more important
An annual independent study built on structured Institutional investors intend to decrease
.4,‘0? Aporoach interviews with investment decision makers /\J Asset allocations in equity, while retail investors remained
RO PP within institutional asset owners, asset allocation optimistic in domestic equity. All investors were

consultants, retail gatekeepers and retail advisers optimistic across liquid and illiquid alternatives

Performance and inflation were the key challenges

] g_«}« Key faced by institutional audience. Growth, market
This report shares findings with the 282 Canada 19%] challenges uncertainty and downturn were they key concern
D This report | participants who took part in the study during the el i3 Ul St
period September to December 2022 Long-term performance continues to be the leading
@% Investment investment factor for Canadian institutions and
factors retail advisers. Investment process consistency rises

as a leading factor for retail gatekeepers

Notes: 1. For more insights or further information, please contact Karen Lau at karen.lau@nmg-group.com
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Royal Bank of Canada and Fidelity Investments were the leading asset manager
brands in Canada among institutional and retail audiences, respectively

22 Nm

Top-10 Asset Managers Brand Ranking (Canada)
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Institutional Brand Rank Retail Brand Rank
(out of 231 asset managers) (out of 286 asset managers)
RBC (Royal Bank of Canada) retained 1 RBC (Royal Bank of Canada) 1 Fidelity Investments Fidelity Investments maintained lead
their lead brand ranking with brand ranking with retail investors,
institutional investors as they received 2 BlackRock 2 Dynamic Funds bolstered by capability recogrjition, where
recognition for global equity, domestic fthey rénk 1t across most §ttrlbut§s
equity, international fixed income and : including thought leader, innovative, global
ESG capabilities 3 TD Asset Management 3 Mackenzie Investments perspective, and good value

4 PIMCO 4 Cl Global Asset Management

5 Fiera Capital 4 RBC (Royal Bank of Canada)

6 Mawer 6 PIMCO

The Canadian asset management

market is dominated by domestic

managers across both institutional 7 Cl Global Asset Management 7 BMO Global Asset Management
investors and retail audiences

8 Connor, Clark & Lunn 8 TD Asset Management
9 J.P. Morgan AM 9 Manulife
10 Fidelity Investments 9 BlackRock
Notes: 1. Brand ranking is determined based on top of mind nominations for the asset manages across overall brand awareness, asset class offerings, and capabilities, averaged over 2021 and 2022. 4

2. Overall retail rank is calculated by giving equal weighting to rank in retail gatekeeper and retail adviser.



Product breadth is an area of key importance for investors in Canada; Leadership,
innovation and consistency are valued characteristics
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Institutional
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Risk management Easy to use Good products
Good valuePrefe I"I"Ed'rrustedp

aentroces GOOd performance

Diversified . -
wnFixed income;-s,,
Canada i
Corepr_OdUCt breadthESGA?gresswe
Partnership |_arge scale Leadership
Good manager Consistent

Good management

Fixed income capabilities and
product breadth are of increasing
importance for institutional
investors in Canada

Notes: 1. Change from prior year: [l Increase Decrease [l Stay the same

Lead active manager brand profile (Canada)
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Retail gatekeeper

®
v

Bluewater Team Fund of funds High conviction Good marketin
Growth ETF Portfollo Consistent performancegc‘,nﬂdem
Adviser focus ©00d management Real estate  cgncistent pue au
ive ResearchLow fees iblLe Global squt
Aggressive rf Accessible e
Passive Retail GOOd pe Ormance Global Honest

Well known Transparent -y,

India Team
matie Product breadth::..:
solid . Good brand

B Innovative GOOd q ua lityACtIVE Professional

Reputabl
Pa;pnue:sh;:StrongG d Core 1 Good prodi
Infrastructare’ ETF pO manager Leadershlp n‘:iurzrt: ucts

Good 1
o P amarica T 1X€d INCOME “Knowledgeable & o use
Disciplined Good platform

Hedge funds Comprehensive Large scale
Access to PMs  Boutique Growth Wpemr Good strategy Canadian equity

Retail gatekeepers value product
breadth, along with quality products
and performance

2. The Active Leader is defined as the most important asset manager for active for a given respondent
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Retail adviser
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Consistent performance
Client focus Track record ¢, .o o

GlobalINNOVativeLow fees
Trusted Leadership g, em

Support G d
Good value o O m a n a g‘gve RF::E;:::

Stable Consistent Large scale

Experienced Product breadth Research

Fixed income Good quality _Diversified
Knowledgec!\ble y Good performance

Retail advisers prefer managers who
demonstrate consistency, product
breadth and leadership capabilities




Inflation rose as a key topic of interest. Institutional audience and gatekeepers also
valued views on asset allocations and investment opportunities
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Thought leadership topics of interest in the next 12 months (Canada)

Institutional

Retail gatekeeper

Retail adviser

Manager selection

Volatility Fixed income

Interest rates

Infrastructure I nflati O n |ﬁ§ﬂ'?§ﬂ'ée

FinTech

Asset allocation
Sustainabilitydess ™"
Decumulation ESGRjsk management

Market insight

Unique managers

. Market insight
Unique managers  Fixed income

Impact investing [nterest rates |
Investment opportunities

Alternatives

Cryptocurrency | nﬂatio NESG Innovation
Estate planning Equity ETF Taxation

Sustainability private’market

F d thinki
Risk mar?ara\:ear{\entm "

Economic commentary
Liquid alternatives Asset allocation

okt Retirement

Alternatives .
Taxation
cryptocurrency 2, 3 (gTaxation,

I n flati O n Behavioural finance

Forward thinking

Market commentary
Risk management

Macro economics

Top 5 topics

2022 Rank

1

Inflation

Asset allocation
Sustainability
ESG

Fixed income

Alternatives

Inflation

Investment opportunities
ESG

Interest rates

ESG
Inflation
Retirement
Taxation

Forward thinking

Change
in rank

/|\
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Inflation and asset allocation are
growing topics of interest for
institutional investors

Retail gatekeepers were increasingly
interested in alternatives and
investment opportunities as volatile
market conditions persist

While ESG and inflation remain
importance for retail advisers,
retirement and taxation topics rose
in importance



Institutional investors are looking to Canadian Fl, international FI & alts to manage
volatility. Retail audiences were optimistic towards domestic equity & alts

:=nMg

Reported asset mix and asset allocation intentions (Canada)
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Institutional Retail gatekeeper Retail adviser
2022 Asset allocation ~ // ?:fec:;f:
4
Domestic Equity 19% @ 20% 20%
Global Equity 17% @ 31 % @ 26%
Emerging Market Equity 2% @ 2% 3% @
Domestic FI 22% 11% @ 13%
International FI 8% 8% 9%
Emerging Market FI 1% 1% 1%
MA - Balanced 3% 6% 12%
MA - Target Date Funds 4% 1% 2%
Liquid Alternatives 4% 7% 3%
Infrastructure 4% 2%
Private Equity 3% 3%
Real Estate 7% 3%
Private Debt 4% 2%
Note: 1. Allocation intention shows the asset classes with the highest proportion of respondents who intend to increase/decrease allocations to in the next 12 months (allowing for an 7

allocation of >1%): ¢ Increase @ Decrease



Performance and inflation were the key challenges faced by institutional investors.
Growth, market uncertainty and downturn were the key concern with retail segment
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Institutional

Retail adviser

Top 5 greatest challenges expected in next 12 months (Canada)
Change

1 Performance

2 Inflation

3 Competition

3 Cost management

5 Asset allocation

1 Growth

2 Market uncertainty
2 Performance

4 Volatility

5 Regulation

1 Market downturn
2 Client reassurance
3 Volatility
4 Inflation

5 Growth

in rank
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¢ We are still keeping an eye on all the geopolitical
tailwinds that have plagued markets for most of
2022, so we’ll see what happens.
Asset Consultant, Canada

€€ Markets are a massive challenge due to the
environment and uncertainty;, Competitive
landscape and fee pressures.
Retail Gatekeeper, Canada

¢ Keeping clients brave and ignoring the noise. We
are likely in for a repeat of 2022 volatility.
Hopefully landing on higher market levels.
Retail Adviser, Canada



Long-term performance and investment process consistency are among the

Note:

Top 5 most important investment factors (Canada)

I i

Institutional Retail gatekeeper

Change in
rank vs 2019

Long-term performance Investment process consistency
Alignment to risk appetite Long-term performance
Investment philosophy Risk management process
Investment process consistency v Pricing

Risk management process v Portfolio managers

1. The top 5 investment factors are based on the proportion of respondents who stated this was important in 2022
2. Arrows to the right of the bar graph show the change in their rank from 2019. Note Active ownership is a new factor added in 2022:

Increase

V Decrease

leading manager selection drivers for institutional and retail investors in Canada
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Retail adviser

Long-term performance
Investment process consistency
Portfolio managers

Alignment to risk appetite

Risk management process

Stay the same

4%,
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Topics of interest and quality of speakers were leading drivers to attend in-
person conferences

Proportion of investors who
attended a conference in-
person in the last 6 months

Top 2 reasons for
attending in-person
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Institutional

Yes

The topics were of interest

The quality of speakers

Attending conferences in-person (Canada)
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Retail gatekeeper

The topics were of interest

The conference was easy to travel to
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Retail adviser

The quality of speakers

The topics were of interest
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89% of retail advisers used social media on a consistent basis, and 3 platforms on
average. Platforms most commonly used were LinkedIn, Facebook and YouTube

Social media platforms — Retail adviser (Canada)

Social media platforms regularly used
(% of respondents who use social media)

WeChat Shapchat
0,
& 5%

of Retail advisers leverage social media
platforms regularly (weekly basis) for YouTube Pt

personal or professional use Facebook 48% 4%
56%
Instagram
44%
3 Platforms are used by retail advisers on WhatsApp LinkedIn
average 34% 64%
Twitter
Signal 28%
1%
Over the next 12 months, advisers expect to
TikTok

increase usage in LinkedIn and YouTube while

. . 0,
decreasing usage in Facebook s
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Thank you

For more information about NMG, visit www.nmg-consulting.com

For more insights or further information on our Global Asset Management Study, please contact Karen Lau at karen.lau@nmg-group.com

LONDON - SINGAPORE - SYDNEY - TORONTO - CAPETOWN - NEW YORK
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